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About Survey 2014

ABOUT SURVEY 2014
PART 1

Countries in red were covered 
in this survey

US

Brazil

South Africa

India

Australia

UK

China

Russia

Japan

US

During November and December 2014, the Center for International Communication Studies under the China Foreign 
Languages Publishing Administration, Millward Brown and Lightspeed GMI jointly conducted the third global survey of China’s 
national image. The survey interviewed citizens of nine countries representing different geographic regions and stages of 
economic development, including both major developed countries and major developing countries. Developed countries 
include UK (Europe), US (North America), Australia (Australasia) and Japan (Asia). And Developing countries include South 

Africa (Africa), India (Asia), Russia (Europe), Brazil (Latin America) and China (Asia). With 500 respondents from each 
country, a total of 4,500 respondents selected from the global panel of Lightspeed Research were included in this survey.The 
survey was conducted by using online questionnaires and strictly followed the international standards for online polls. In order 
to ensure the representativeness of the countries involved, the samples were local residents aged between 18 and 65 years, 
and the ratio of men to women was 50:50.  



CHINA’S NATIONAL IMAGE AND IMAGE 
OF CHINESE CITIZENS

Please score your impression
of China.

China’s image is steadily improving internationally.

China’s overall image:
Economic development is rapid but the gap 
between the rich and the poor is wide.

People overseas are optimistic about China’s
future development.

Figure 1   China’s image score
Figure 3 Evaluation of China’s future development

Figure 2 China’s image in the eyes of 
              Chinese and overseas respondents

%

%

% %

%

Compared with 2013, China’s image improved in 2014 by 0.8 on the average score (ten-point system). Among the eight overseas countries (except 
China), the Russians scored China the highest (7.6 points), while the Japanese evaluated it the lowest (3.4 points).

The most accepted image of China is that of “having rapid economic growth with its people enjoying relatively high living standards”, according to 46% 
of the overseas respondents. But 45% of them also believed that China is a country with “a big gap between the rich and the poor”.

Concerning the future development of China, 20% of the respondents believed that “China will overtake the US to 
become a world superpower”; 37% thought that “China’s economy will keep growing at a rapid rate”; 20% thought that 
“China’s economy will grow at a slow rate”; 18% said that “China’s future development is uncertain”; and only 6% 
thought that “China faces an economic recession”.

PART 2

China’s National
Image and Image 
of Chinese
Citizens

China’s National
Image and Image 
of Chinese
Citizens

Developed countries Developing countries

Brazil India South AfricaRussiaUK Australia JapanUSAverage

China
Overseas

What kind of country
do you think China is?

Having rapid economic growth with 
its people enjoying relatively high 

living standards

Equal development of 
all ethnic groups

Advocating international coopera-
tion and contributing to world peace 

and development

Enjoying good 
governance and social 

stability

China will overtake the 
US to become a world 

superpower.

China’s economy will 
keep growing at a 

rapid rate.

China’s economy will 
grow at a slow rate.

China’s future 
development is 

uncertain.

China faces an 
economic recession.

Having poor governance 
and social instability

Having sharp ethnic 
and religious conflicts

Posing a threat to 
international and 
regional peace

Having a big gap 
between the rich and 

the poor

How do you
see the future
development
of China?
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29%

29%

35% 17%

26%

14%

13%

12%

15%

10%

Governance is seen to be the biggest challenge to 
China’s development.

China’s concepts of development are widely recog-
nized by the global community.

Image of Chinese citizens: mysterious, rational, 
strong in character and happy with their lives.

Regarding the challenges to China’s future development, “addressing 
domestic corruption, social injustice and other issues” was selected as 
the biggest one by the respondents of developed countries (35%), 
followed by “improving the living standards of the Chinese people” 
(26%) . The respondents in developing countries regarded “improving 
the living standards of the Chinese people” (29%) and “maintaining a 
rapid growth of the economy” (29%) as the major problems for China’s 
future development. 

Overseas respondents have a relatively high awareness and recognition of China’s development philosophy and international initiatives. They are 
most familiar with such concepts as “a new model of major-country relationship between China and the US” and “law-based governance”. The “Five 
Principles of Peaceful Coexistence” and “neighborhood diplomacy featuring amity, sincerity, mutual benefit and inclusiveness” are the most supported 
by overseas respondents.

Generally speaking, the international respondents thought the Chinese people are mysterious, rational, strong in character and happy with their lives. 
The perceptions varied from country to country: the Brazilians believed they knew the Chinese best; the South Africans thought the Chinese “mysteri-
ous”; the Russians described them as “rational, creative and happy with their lives”; while the Japanese thought they are “emotional, conservative, 
strong in character but leading an unhappy life”; and the Britons thought the Chinese “gentle” people.

Figure 4 The biggest challenge China faces in its
              future development

Figure 6 Awareness of the concepts
             proposed by China

Figure 7 Support for the concepts proposed by China

Figure 5 Image of Chinese citizens in the eyes of the respondents

Developed countries Developing countries

Addressing domestic 
corruption, social injustice 

and other issues

Improving the living 
standards of the Chinese 

people

Resolving territorial 
disputes with neighboring 

countries

Maintaining a rapid growth 
of the economy

Addressing ethnic conflicts 
and maintaining social 

stability

What do you think is the biggest chal-
lenge in China’s future development?

Which of the following words would you use to describe the Chinese? 
(5 denotes respondent agreeing with the statement on the left, and 1 
denotes respondent agreeing with the statement on the right)

Have you ever heard of the following 
concepts proposed by China?

To what extent do you agree with the following 
concepts?

China’s National
Image and Image
of Chinese
Citizens

China’s National
Image and Image
of Chinese 
Citizens

Familiar

Rational

Creative

Gentle

Happy with
their lives

Mysterious

Emotional

Conservative

Strong in
character

Leading an unhappy life

5 4 3 2 1

Overseas average China Developed countries Developing countries

7%

9%

8%

8%

10%

13%

20%

21%

24%

25%
11%

6%

6%

9%

12%

17%

18%

18%

18%

18%

Developed countries
A new model of major-country relationship

between China and the US

Neighborhood diplomacy featuring amity,
sincerity,mutual benefit and inclusiveness

Sino-African relationship featuring sincerity,
real results,affinity and good faith

Law-based governance

The Silk Road Economic Belt

Chinese Dream
Comprehensively deepening reform

The 21st Century Maritime Silk Road

Five Principles of Peaceful Coexistence

A community of common destiny

Developing countries

Rank

1

2

3

4

5

%
76

76

70

68

68

6

7

8

9

10

%
66

66

63

63

60

Rank

Five Principles of Peaceful Coexistence

Comprehensively deepening reform

Law-based governance

Chinese Dream

A community of common destinyThe Silk Road Economic Belt

The 21st Century Maritime Silk Road

Neighborhood diplomacy featuring amity, 
sincerity, mutual benefit and inclusiveness

Sino-African relationship featuring sincerity, 
real results, affinity and good faith

A new model of major-country relationship 
between China and the US
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China’s Political 
and Economic 
Image

China’s Political 
and Economic 
Image

CHINA’S POLITICAL AND ECONOMIC IMAGE
PART 3

The image of China’s ruling party: Concentration of power 
and having exceptional organizing and mobilization capa-
bilities.
In both developed and developing countries, people share the impression that China’s governing party has a concentration of power, exceptional organizing and 
mobilization capabilities, and is well-organized. In addition, 45% of the respondents in developed countries thought China’s ruling party faces a serious problem of 
corruption, while nearly a quarter (26%) of those in developing countries thought China’s ruling party is supported by the people.The Chinese respondents (a third 
of them) believed that their ruling party has a strong self-discipline and self-purification capacity, though it is tainted with corruption. 

        
Rank

Having serious corruption

Having serious corruption

Having serious corruption

Having impressive learning abilities Having impressive learning abilities

Having impressive learning abilities

Being supported by the people

Being supported by the people Being supported by the people

Concentration of power Concentration of power

Concentration of power

Being well-organized Being well-organized

Being well-organized

Having exceptional organizing and 
mobilization capabilities

Having exceptional organizing and 
mobilization capabilities

Having exceptional organizing and 
mobilization capabilities

Having self-discipline and self-
purification capacity

Having self-discipline and self-
purification capacity

Having self-discipline and self-
purification capacity

Developed countries Developing countries China% % %
1

2

3

4

5

6

7

45

37

32

32

9

8

7

41

40

26

26

25

21

14

53

46

40

39

33

33

14

Figure 8 Image of China’s ruling party Figure 9 Evaluation of China’s development path and model

What’s your impression 
of China’s ruling party?

Developed and developing countries have different un-
derstandings of China’s development path and model.

In developed countries, 31% of the respondents attributed China’s development path and model to its 
“adherence to the leadership of the Communist Party of China”, and 23% thought that “the basis is 
letting the state-owned economy play the leading role”. Most respondents in developing countries called 
the China model “an innovation based on China’s history, culture and reality”, believing China’s path 
and model to be “the main driving forces for China’s amazing development”. 

How do you evaluate 
China’s development 
path and model?

31%

23%
31%

17%

14%

12%

12%

7%

29%

34%

28%

31%

29%

31%

Developed countries Developing countries

Adherence to the leadership of the Communist Party of China

The basis is letting state-owned economy play the leading role

Chinese characteristics are too unique to be copied

An innovation based on China's history,culture and reality

Possible solution to the common problems some
countries are facing in the course of development

The main driving forces for China's amazing development

We should take China's model as
 reference in our country's development
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1

2

3
4

5

6

7
8

9

10

11
12

13

14
15

16

17
18
19

20

21
22

23
24

25

26
27

28

29
30

Lenovo

Huawei

Air China

Haier

Alibaba
ZTE

Hisense

TCL

Bank of China

China Mobile

Baidu

Youku Tudou

Tsingtao Beer

WeChat

Xiaomi

Midea

Li-Ning

Sinopec

BYD

Shuanghui

Cheetah Mobile

Hainan Airlines

China Construction Bank
JD.com

UC Web

PetroChina

Tencent QQ

Sohu

COFCO

Industrial and Commercial 
Bank of China (ICBC)

Developed countries

Developing countries

49 80

27

25

63

42

26

14

20

17

15

19

13

13

9

32

27

31

22

29

25

20

15

10

11

10

11 18

10

10

10

9

9

11

18

18

18

18

19

17

17

15

15

15

13

16

16

10

10

11

10

9

9

8

28

39

45

40

31

31

5.12 4.88 5.35
4.77 4.61 4.93 4.61 4.17

5.05

China’s Political 
and Economic 
Image

China’s Political 
and Economic 
Image

China’s economic influence is recognized by the global 
community.

For overseas respondents, well-known Chinese brands 
include Lenovo, Huawei, Air China, Haier and Alibaba.

Chinese enterprises’ presence brings both opportunities 
and challenges to local communities.

Overall, overseas respondents agreed that “China’s economic growth promotes global economic development”, “My country benefits from China’s economic 
growth” and “China is willing to cooperate with my country in economy and trade, and share the fruits of China’s economic development”. By contrast, “China’s 
economic growth promotes global economic development” received the most recognition. As seen from the evaluations given by the respondents from the eight 
countries, developing countries tend to acknowledge China’s economic influence more than developed countries. 

The Top 10 Chinese brands known to the overseas respondents are, in descending order, Lenovo, 
Huawei, Air China, Haier, Alibaba, ZTE, Hisense, TCL, Bank of China and China Mobile. People in 
developing countries are generally more familiar with Chinese brands.

In the eight countries surveyed, 36% of the respondents thought that Chinese enterprises doing business in their countries would “bring new capital and 
technology”, 32% thought they would “increase employment opportunities”, 25% thought they would “increase government tax revenue”, and 18% thought they 
would “promote the upgrading of the local industrial structure”. There were also people who thought the arrival of Chinese enterprises would pose some threats 
to the local communities. Those threats include “hindering the development of local enterprises and local brands”, “destroying the local environment”, “exploiting 
local energy and resources” and “breaking the balance of the original industrial chain”. 

Figure 10 Evaluation of China’s economic development

Figure 11 Opinions as to Chinese enterprises’ presence abroad

Figure 12 Overseas respondents’ familiarity with Chinese brandsPlease evaluate 
the influence of 
China’s economic
development
 (on a scale of 1-7).

How do you see the Chinese enter-
prises’ presence in your country?

Average

China’s economic growth promotes 
global economic development.

My country benefits from 
China's economic growth.

China is willing to cooperate 
with my country in economy and trade, 

and share the fruits of China’s 
economic development.

Developing countriesDeveloped countries

36%

32%

25%

18%

30%

24%

22%

21%

Opportunities Challenges

Bringing new capital and technology

Increasing employment opportunities

Increasing government tax revenue

Promoting the upgrading
of  the local industrial structure

Hindering the development of local
enterprises and local brands

Destroying the local environment

Exploiting local energy and resources

Breaking the balance of the original industrial chain

Which of the following 
Chinese brands do you 
know about?
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Figure 13 Factors that hold back foreign consumers 
from buying Chinese products

Figure 14 Attitude toward development of bilateral relations with China

2014

62%

43% 42%

19%

60%

65% 68%
61%

55%

43%

92%

74% 70%

55%

PART 4 
CHINA’S DIPLOMATIC AND MILITARY 
IMAGE
Overseas people attach great importance to 
friendly relations with China, and look forward to 
development in these fields.
On average, 65% of the overseas respondents attached great importance to friendly relations with China and looked forward to 
development in these fields. This figure has increased compared with 2013. Among the eight countries, the Russian people had 
the highest expectation, with 92% believing their bilateral relations with China should be further strengthened.

Chinese products need to improve quality and 
after-sales service.
Compared with 2013, the overseas overall rating of Chinese brands has improved, but “low quality” and “food safety” remain the 
main factors that hold overseas customers back from choosing Chinese brands. After-sales service also needs improvement.

Do you expect your country to further 
strengthen its relations with China?

What factors below do you think would hold 
you back from buying Chinese products?

Developed countries Developing countries

Average Australia India Brazil South AfricaUK RussiaUS Japan

China’s 
Diplomatic 
and Military 
Image

China’s 
Political and 
Economic 
Image

Low quality Too many fake 
goods

Food safety Poor 
after-sales 

service

High price



Most people think China should take more 
international responsibilities.
About 37% of the respondents thought China is only active in international affairs that are relevant to its own interests, and does 
not take enough responsibilities. It’s worth noting that this view accounts for a large proportion of the respondents in both 
developing and developed countries. 

“New Asian Security Concept” 
draws wide attention. 
At the 2014 Conference on Interaction and Confidence-Building Measures in Asia 
(CICA) held in Shanghai, Chinese President Xi Jinping put forward the “New Asian 
Security Concept” featuring common, comprehensive, cooperative and sustainable
security. The concept drew the attention of overseas respondents: among the 763
respondents who had heard of the Shanghai conference, half chose it as the topic  
they follow with interest.

Fear of a “China military threat” 
still exists in Western countries.
The survey shows that the fear of a “China military threat” still exists in some 
Western countries such as the US, the UK and Japan. On average, 35% of the 
respondents thought that China’s military poses a threat to the territorial security 
of other countries. Compared with the previous surveys, more respondents 
believed that China’s military is an important force for “maintaining international 
order” and “maintaining world peace”, with 28% and 17% agreeing with the 
statements respectively.

4102 51P 4102 61P

Figure 15 Evaluation of China’s performance in international affairs

2014

Figure 16 Topics of 2014 Shanghai CICA 
which foreign countries focus on

Figure 17 Evaluation of China’s military strength

8%

6%

11%

22%

15%

30%

17%

22%

12%

37%

36%

37%

46

50

45

45

44

57

83

61

58

62

29

52

37

45

40

56

42

60

44

48

39

49

54

28

43

45

28

52

47

30

46

45

51

49

55

24

38

46

43

30

39

21

29

26

21

35

28

17

15

11

38

21

17

13

13

43

39

32

15

23

24

19

14

12

10 9

34

19

17

11

69

5

4

6

5

12

60

6

28

9

33

34

19

18

10

23

27

25

14

10

Note: “Others” and “I have no idea” are not shown.

%

%

Average

How do you evaluate 
China’s performance in 
international affairs?

China’s 
Diplomatic
and Military 
Image

China’s 
Diplomatic
and Military 
Image

Which topics at the 2014 
Shanghai CICA do you 
follow with interest?

What is your opinion 
of China’s military 
strength?

Developed countries

Developing countries

China plays a leading role in 
resolving major international and 

regional hotspot issues.

China is a responsible country, 
playing a constructive role in 

international affairs

China is only active in international 
affairs that are relevant to its own 

interests, and does not take enough 
responsibility.

China only cares about its domestic 
development, and has not 

shouldered its due international 
responsibilities.

“New Asian Security Concept” that 
advocates common, comprehensive, 
cooperative and sustainable security

Posing a threat to the territorial
 security of other countries

An important force for
maintaining international order

An important force for
 maintaining world peace

Posing no threat to the territorial
 security of other countries

Making a large contribution to fighting
Ebola and combatting piracy

The establishment of a 
 regional security cooperation

framework in Asia
The measures initiated by 

China to advocate dialogue, 
trust and cooperation in Asia

Anti-terrorism cooperation

China-Russia energy
cooperation

Average UKIndiaBrazil South AfricaAustraliaRussia US Japan

Average UK IndiaBrazil South AfricaAustralia RussiaUS Japan



PART 5
CHINA’S IMAGE IN CULTURE, SCIENCE 
AND TECHNOLOGY
The Confucius Institutes and China cultural 
centers enjoy a high reputation despite low public 
awareness.
Among the 960 overseas respondents (24% of all respondents) who were aware of the Confucius Institutes, 57% said that they 
approved of the establishment of the Confucius Institutes and China cultural centers in their countries. Those in Brazil, India and 
Russia made the most positive comments, while those in Japan, South Africa and the UK gave the lowest ratings. 

Overseas people think China has a strong 
scientific and technological innovation capacity.
On average, 64% of the overseas interviewees gave positive evaluations of China’s scientific and technological innovation 
capacity. The evaluations in the developing countries of Russia, Brazil, India and South Africa were the highest. Among the eight 
countries, the respondents of Japan gave the lowest appraisal of China’s scientific and technological innovation capacity, with 
only 16% respondents holding a positive attitude. 
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Figure 18 Evaluation of the Confucius Institutes and China cultural centers Figure 19 Evaluation of China’s scientific and technological innovation capacity

2014

78%
67%

58% 54% 54%
45% 41%

34%

90%
80% 78% 77%

59% 57% 54%

16%

China’s Image 
in Culture, 
Science and 
Technology

China’s Image 
in Culture, 
Science and 
Technology

Do you approve of the Confucius 
Institutes and China cultural centers in 
your country?

Do you recognize China’s scientific and 
technological innovation capacity?

UKIndiaBrazil South AfricaAustraliaRussia US Japan UKIndia Brazil South Africa AustraliaRussia US Japan

Developing countries Developed countries



PART 6 
EVALUATION OF APEC BEIJING 
MEETING
Overseas public recognizes China’s important 
position in APEC.
More than half of the overseas respondents recognized China’s important position in APEC. Those in Russia and Brazil gave the 
highest appraisals: 84% in Russia and 82% in Brazil thought China is important in APEC, making great contributions to the 
organization. Only 31% of the Japanese respondents, the lowest among all countries, affirmed China’s status and role in APEC. 

More people in China’s neighboring countries 
know about the APEC Economic Leaders’ 
Meeting in Beijing.
The Russians, Indians and Japanese were the most interested in the APEC Economic Leaders’ Meeting in Beijing. Among them, 
69% of the Russian respondents knew about this event, while fewer people in South Africa and the UK (non-APEC member economies
 that are far from China) had heard of it.
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Figure 20 Evaluation of China’s position and role in APEC 
(important/big contribution, very important/great contribution) Figure 21 Awareness of the 2014 APEC meeting in Beijing

2014

 

38%
45%

36%

24%

15%

69%

58%

32%
24%

71%

84% 82% 79% 76% 76% 74%
66%

31%

Average UK IndiaBrazil South AfricaAustraliaRussia US Japan Average UK India Brazil South AfricaAustralia RussiaUSJapan

Evaluation of 
APEC Beijing 
Meeting

Evaluation of 
APEC Beijing 
Meeting

What do you think of China’s position 
and role in APEC?

Do you know about the 2014 APEC 
Economic Leaders’ Meeting in Beijing?

Developed countries Developing countries



Most respondents consider the APEC Economic 
Leaders’ Meeting in Beijing successful.
Of the 1,520 overseas interviewees who knew about the APEC Beijing Meeting, 78% called it a success. The Russian and 
Indian respondents had the highest positive evaluation at 96% and 90%, respectively. 

Economic development is the most popular topic 
in the APEC Economic Leaders’ Meeting.
Among the APEC Beijing Meeting topics, “innovative development, economic reform and growth” attracted overseas people the 
most, with 43% of the respondents ticking it. “Comprehensive connectivity and infrastructure development” and “regional 
economic integration” came second and third, respectively, attracting 35% and 34% of the respondents.

Average UK India Brazil South AfricaAustralia RussiaUS Japan
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Figure 23 Topics about the APEC Beijing Meeting that attracted overseas audiences

2014

Figure 22 Evaluation of the APEC Economic Leaders’ Meeting in Beijing

78%
85%

72% 70%

41%

96% 90%
81% 79%

29

33

34

35

43

20

22

24

23

23

30

51

58

22

26

26

38

51

43

31

35

24

25

44

38

53

50

36

44

42

50

25

41

37

29

43

34

39

34

32

38

19

38

30

26

36

15

28

19

11

19

26

31

31

20

19

28

30

29

26

19

19

21

20

18

31

14

16

22

8

8

15

%

Do you think the APEC Economic Leaders’ 
Meeting in China was successful? Which topics are you interested in about the 

Beijing APEC Economic Leaders’ Meeting?

Innovative development,
economic reform and growth

Comprehensive connectivity and 
infrastructure development

Regional economic integration

China's reform

Asia-Pacific Dream

New normal of China’s economy

The Silk Road Economic Belt

The 21st Century Maritime Silk
Road

Average UKIndiaBrazil South Africa AustraliaRussia US Japan

Evaluation of 
APEC Beijing 
Meeting

Evaluation of 
APEC Beijing 
Meeting

Developed countries Developing countries



Among the overseas respondents, 57% used local traditional media to obtain information about China, and 40% turned to local 
new media. Overseas Chinese traditional media and Chinese products were also important channels for them to learn about 
China, the proportion of both exceeding 30%.

China’s economy, culture and people’s life are 
what overseas citizens want to learn the most 
through Chinese media.  
China’s traditional culture, economy and people’s life were what the overseas people expect to learn the most. The developing 
countries also showed a strong interest in China’s science and technology.
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Figure 25 Information the respondents want to acquire through Chinese mediaFigure 24 Main channels for the overseas respondents to know about China

2014

57%

35%
31%

21% 19% 18%

10% 8%

40%

Developed countries Developing countries

51%
26%

25%

22%

22%

21%

20%

16%

15%

14%

13%

7%

Traditional culture

Economy

People’s Life

History

Politics

Technology

Social hot topics

Military

Education

Entertainment

Sports

Technology

Traditional culture

People’s Life

Economy

History

Education

Politics

Entertainment

Military

Social hot topics

Sports

46%

45%

41%

41%

35%

29%

27%

23%

22%

17%

Channels for 
Overseas People 
to Know about 
China

Channels for 
Overseas People 
to Know about 
China

What are the main channels that you 
use to learn about China?

What do you want to know more about 
China through Chinese media?

Local 
traditional 

media

Local 
new 

media

China’s 
traditional 

media abroad

Made-in-
China products

Visit(s) 
to China

China’s 
new media 

abroad

Communication 
with people who 

know China

Direct 
communication 

with the Chinese 
people

Activities 
organized by 
China in my 

country

CHANNELS FOR OVERSEAS PEOPLE 
TO KNOW ABOUT CHINA
Local media remains the main channel for overseas
people to know about China.

PART 7 



PART 8 
SURVEY ANALYSIS
1. China’s national image is improving, and 
China’s concept of development is widely 
recognized.
Compared with the past, China’s overall image is being increasingly recognized by the global community. Most 
overseas people are optimistic about China’s future development, with its robust economic growth and fairly 
high living standards.

2. Developing countries have a higher 
appreciation of China’s development.
Overall, developing countries have better impressions of China. Specifically, 68% of their respondents agreed 
with the Chinese concepts, while the figure was 38% in developed countries. The developing world also had 
better views on China’s economic influence. On China’s military development, most people in developing 
countries regarded China as an important force for maintaining world order and peace, while there were some 
people who believed in the “China military threat” in developed countries. Regarding China’s development path 
and the China model, most people in developing countries thought the China model is “an innovation based on 
China’s history, culture and reality”, while in developed countries most people attributed it to “adherence to the 
leadership of the Communist Party of China”. 

3. Overseas youth have more positive 
comments about China.
The survey reveals a big difference among different age groups. The young were more familiar with China: 
34% of the respondents aged 18-35 knew about China, while the percentage of those aged 36-50 and 51-65 
was 28% and 20%, respectively. In terms of their impressions of China, the scores among these three groups 
were 6.3, 5.8 and 5.5, respectively, showing that those aged 18-35 had a more positive attitude toward China. 
They were also more optimistic about China’s future. The percentage of young respondents who thought 
“China will overtake the US to become a world superpower” and “China’s economy will keep growing at a rapid 
rate” was much higher than that in the other two groups. 

4. Sino-foreign relations influence overseas 
opinion about China.
In the eight foreign countries covered by the survey, it is found that bilateral relations with China have a direct 
impact on their people’s evaluations of China. Take Russia and Japan for example. The Sino-Russian relation-
ship developed rapidly in 2014, with close cooperation in many fields, and this is well reflected in the Russian 
people’s positive views of China’s political, economic, military, scientific and technological development. On the 
whole, the Russians spoke the highest of China among the eight countries polled, while as a result of the 
continuous cooling of China-Japan relations in 2014, the Japanese evaluation of China worsened, especially in 
terms of suspicion of China’s military build-up. They also had negative comments on the international initiatives 
China has proposed and international activities China has hosted. Overall, the Japanese had the lowest 
evaluation of China among the respondents of the eight countries.
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Overseas respondents have a relatively high awareness and recognition of China’s development philosophy and 
international initiatives. They are most familiar with such concepts as “a new model of major-country relationship 
between China and the US”, “law-based governance” and “the Silk Road Economic Belt and the 21st Century 
Maritime Silk Road”, and more than 65% overseas respondents supported them.



Basic topics:.Global survey of China’s national image and its image in politics, economy and culture, the image of the Chinese people, etc..Overseas surveys of the images of Chinese brands: recognition and popularity.

Optional topics:.Omnibus surveys on the hot topics of the year.Commissioned surveys for scientific or marketing research purposes

3.Methodology of the survey
The survey is conducted online, using Lightspeed Research’s global sample base and in strict compliance with international standards. 
According to the needs of the clients, the survey can target specific age, gender and income groups based on the demographic pattern of 
the countries.
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PART 9 
ABOUT THE PLATFORM OF CHINA’S 
NATIONAL IMAGE SURVEY
The platform of China’s national image survey is jointly developed by the Center for International Communication Studies 
under the China Foreign Languages Publishing Administration, and Millward Brown, with the aim of gauging the opinions of 
the international community toward China through a scientific, objective, systemic and comprehensive survey, seeking the 
feedbacks of foreign nationals to the international communication on China’s national image, and providing targeted, compa-
rable and viable recommendations for boosting the effect of China’s international communication activities. Since 2011, the 
platform has conducted research on China’s national image on a yearly basis and all the findings of the survey have been 
made public.

Think-tank quality
and international
standards

Forward-looking OpennessInfluence

The platform builds on the 
synergy of a Chinese 
think-tank, and a 
world-renowned research 
agency following 
international standards.

The survey covers the 
major countries,
economies and
cultural regions in the
world, and it has been
conducted on a yearly
basis since 2011.

It is the first survey
platform in China that
regularly publishes reports 
on China’s
national image, with
extensive topics,
reliable data and
professional analysis.

Center for International Communication Studies
China Foreign Languages Publishing Administration

The Center for International Communication Studies under the China Foreign Languages Publishing
Administration was established in 2004. It is a state-level think-tank specializing in studies of international
communication and China-related international news, with nearly 100 Chinese researchers and foreign
experts.

Main offices: Research Office of Communication Strategy, General Information Research Office,
International Media Research Office, Translation Research Office, Secretariat of the Translators Associa-
tion of China, Research Office of National Image Communication and Evaluation, Research Office of the
“China Threat”, Research Office of the Image of the Communist Party of China in the International Media,
Center for the Monitoring and Assessment of China-related International News, and Research Office of
Overseas Publications and Related Literature.

Research focus: The center is renowned for its studies on practical subjects and corresponding sugges-
tions. It is competitive in designing global communication st rategy and policy planning, assessment of
international opinion, respondent survey and evaluation of communication e ffects. It provides policy
advice and strategic research services for the central government, business community, public service
institutions and non-governmental organizations. It has undertaken a number of major projects and key
research programs funded by the National Social Science Foundation, including “Research on the ‘China
Threat’ in the Global Media and Countermeasures”, “Studies on the Designing of China’s Image in
International Communication”, “Strategic Studies on Enhancing China’s International Communication
Capability” and “Studies on China’s National Image and Influence in Africa”.

Publications: The center is a key member of the media opinion evaluation mechanism of the info rmation
and publicity departments of the central government. Based on its multilingual database of inte rnational
media opinions covering over 8,000 media organizations, major think-tanks and public opinion research
agencies worldwide, the center produces more than 20 dynamic research products, including Publicity
Studies and Guidance Information and China-related News in Overseas Media. It is also the editor of the
book series “Studies of International Communication Theories and Practices”, and the sponsor of several
national journals such as                                     International Communications, Internet Communication       Chinese Translators
Journal. 

Regular events: The center is the organizer of such high-end academic conferences as “Seminar on
International Communication”, “National Workshop on Translation and Interpretation”, “Seminar on the
Communication of China’s Political Discourse” and “International Seminar on the Chinese Dream”. It
works with other Chinese and international professional agencies to build joint research bases and
collaborative innovation centers. It publishes an annual report on the global survey of China’s national
image.

Global coverage
with yearly 
follow-up

The survey follows such 
topics as the interna-
tional image and 
communication of the 
Chinese people, 
Chinese culture, 
made-in-China
products, Chinese 
brands and Chinese 
government.

Scholars and research 
agencies can apply to 
use the original data or 
to use the platform to 
conduct domestic and 
international surveys 
related to the research.

and
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Millward Brown ACSR

LIGHTSPEED GMI 

Millward Brown ACSR is  the joint venture of Millward Brown in China. Millward Brown is a leading global 
research agency specializing in advertising effectiveness, strategic communication, media and brand 
equity research. Millward Brown helps clients grow great brands through comprehensive research-based 
qualitative and quantitative solutions. Specialist global practices include Millward Brown Digital (a leader 
in digital effectiveness and intelligence), Firefly Millward Brown (our global qualitative network), a 
Neuroscience Practice (using neuroscience to optimize the value of traditional research techniques), and 
Millward Brown Vermeer(a strategy consultancy helping companies maximize financial returns on brand 
and marketing investments). Millward Brown operates in more than 55 countries and is part of Kantar, 
WPP’s data investment management division. 

Quality-seeking researchers, marketers and brands choose Lightspeed GMI as their trusted global 
partner for digital data collection. Our innovative technology, proven sampling methodologies and 
operational excellence facilitate a deep understanding of consumer opinions and behaviour. From 
award-winning survey engagement to fieldwork management, we add value at every stage of the 
research process.

Focusing on local market knowledge, Lightspeed GMI's proprietary panels deliver access to more than 
four million online research respondents with unparalleled quality, capacity and targeting. Our compre-
hensive product suite offers the tools and services needed to generate dependable research results 
across the consumer, B2B, financial and healthcare business segments. 

These, along with a full suite of data collection services including mobile surveys, custom panels and 
communities, specialty panels and observed digital behaviour and ad tracking, provide the industry’s 
most complete and highest-quality portfolio for conducting online research.

www.lightspeedgmi.com
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